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IIALC Staff   
 

 

Director of Academics 
 

Dr. Mitchell Laube  

PhD, Hofstra University 

 

Dr. Laube is an Industrial/Organizational (I/O) psychologist with several decades of experience in 

industry and academia. He has extensive management background in the sales and service industries. 

Dr. Laube has published numerous articles and edited textbooks related to social entrepreneurship. Dr. 

Laube has also been the Coordinator of Liberal Arts at a regional College on Long Island. He is the 

Executive Director of the IIALC Certificate program.  

 

IIALC Director  

Social Entrepreneurship Program Director 
 

Dr. Richard Morfopoulos 

PhD, SUNY Albany 

 

Dr. Morfopoulos earned a PhD. in Organizational Studies with two decades of experience in post 

secondary education. He has published numerous articles and chapters related to social entrepreneurship. 

Dr. Morfopoulos currently serves as the Consulting Editor of the International Journal of Social 

Entrepreneurship and Innovation (IJSEI). He is the CEO & Chair of the International Innovation & 

Alternative Leadership Center (IIALC). Dr. Morfopoulos has worked as an Account Executive for two 

of the largest search firms in the world, Management Recruiters International and Dunhill International 

and he has served as the Chairman of the Business Department and is a former Board of Trustee 

Member at the College that he is an Associate Professor.  Dr. Morfopoulos is a co-author of a 

practitioner’s text to social entrepreneurship.  
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Associate Program Director 
 

Dr. John Okpara 

PhD, New York University 

 

Earned a PhD. in Management and is an international scholar in the field of social entrepreneurship who 

serves as the Executive Editor of the International Journal of Social Entrepreneurship and Innovation 

(IJSEI). Dr. Okpara is the Executive Vice-President of the International Innovation and Alternative 

Leadership Center and is currently an Associate Professor. He has published numerous award-winning 

articles and edited several texts related to social entrepreneurship. His specialization is social 

entrepreneurship in relation to the continent of Africa.  

 

Director of Technology 
 

David Grik  

B.S.C.S. SUNY Stony Brook 

M.S.C.S. New York Institute of Technology 

 

Earned a Bachelor’s and Master’s degree in Computer Science and has a decade of experience as an 

adjunct professor of Computer Technology. He has an extensive background in Software Engineering 

and System Design. He is the Director of Technology for the International Innovation and Alternative 

Leadership Center and is the engineer of the IIALC Web Site. 

 

Director of Operations 
 

Michael Sette 

MBA, Dowling College 

 

Director of Human Resources for a Long Island based company before joining the IIALC. He is also an 

adjunct instructor in Business at several local Long Island colleges. 
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I IALC Faculty 
 

IIALC has recruited a team of highly qualified and credentialed faculty who are leaders in their field as 

well as being experienced educators.  As an online institution, we pride ourselves with delivering the 

best educational experience possible for the benefit and growth of our students.  This can only be done 

by retaining the best faculty who are dedicated to student success.  Our website will host the 

photographs and biographies of our faculty. 

 

Admissions Agents 
 

Alice Young 

B.A., Long Island University 

M.S. Special Education, Long Island University 

 

 

School Recordkeeping 
 

All courses offered by the school are online. There are no physical classrooms. Contact with the school 

is usually by phone or email. Records are maintained in a secure virtual environment.  Hard copy 

documents are stored at the school’s business address:  

 

99 Skyline Drive 

Coram, NY 11727   

(631) 617-8340 

 

Contacting IIALC  
 

Mail Enquiries:    P.O. Box 148 

      Coram, NY 11727   

      (631) 617-8340 

 

 

Electronic inquiries to the IIALC:   cs@iialc.com 

 

 

Additional details can be found at:  http://www.iialc.com/  

 

 

 

 

mailto:cs@iialc.com
http://www.iialc.com/
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IIALC School Calendar 2011 
 

2011 School Terms 
 

There are three (3) scheduled Terms of 15 week duration: 

 
Fall Term 2011  August 29

th
 to December 19

th
 2011

 

 

Spring Term 2012 January 10
th

 to May 2
nd

 2012 
 

Summer Term 2011 July 11
th

 to August 22
nd

 2012
 

 

Holidays – Administrative Offices Closed 

 
1. New Year’s Day 

2. Martin Luther King, Jr. Day 

3. President’s Day 

4. Good Friday 

5. Memorial Day 

6. Independence Day 

7. Labor Day 

8. Yom Kippur 

9. Columbus Day 

10. Veteran’s Day 

11. Thanksgiving Day and Friday After 

12. Christmas Day 

 

School Policies 
 

¶ Each student must pass each of the eleven required courses of the program and pass at least one 

elective for the Certificate in Social Entrepreneurship and E-Commerce. 

 

¶ A grade of 65 is the minimum score for passing for each course. An average of 70 is needed to pass 

the entire program. 

 

¶ Students are expected to order all required texts and complete and post work in a punctual manner. 

 

¶ Instructions for ordering texts will be provided to the student upon acceptance to the program and 

will be found by logging in to the IIALC website. 

 

¶ It is absolutely essential that a student know how to use and have access to a personal computer 

(PC).  
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School Admissions Policy 
 

¶ This is a non-credit bearing certificate program that is not meant to compete with or take the place of 

a college degree program. 

 

¶ The program is primarily intended for persons with disabilities and homebound individuals who 

have participated in community involvement and service. 

 

¶ Acceptance into the program is based on a first-come first-serve basis. 

 

¶ Prospective students should have earned a U.S. high school or GED diploma or its foreign 

equivalent.  

 

¶ There is a required one page (double spaced, 12 Pt. font) electronic essay for each student. Each 

student should answer the following question in their essay response: “How will your community, 

your nation, and/or society benefit from the IIALC admitting you into this program?” 

 

¶ Students must display a good knowledge of the English language to be admitted into the program. 

 

¶ Enrollment can take place up to the day the course begins. 

 

¶ Courses will initially be provided in sequence as per the course catalog. If additional enrollment 

allows, additional courses will be offered. 

 

 

Course Requirements 

 

¶ Each course consists of 45 hours of class sessions and teacher-led course work, in addition to 

homework, forum, and reading assignments. 

 

¶ The student will typically be asked to make forum postings at least twice a week per course. 

 

¶ Students must conform to a policy of posting no racist, sexist, or otherwise hostile posts. 

 

¶ Students may retake a course provided they do not fail that course more than twice.  
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Student Leave of Absence Policy 

 

IIALC is aware that there are situations when a student may wish to interrupt his or her course of study. The 

school is committed to reasonable evaluation and responsible handling of such cases. A student may request a 

Leave of Absence (LOA) by applying to the Director of Academics. A leave of absence is granted for a six (6) 

month period.  The decision of the director is final. Students must check in prior to the expiration date of the leave 

to request an extension of the leave to remain in good standing. A student may request a Leave of Absence no 

more than three (3) times during the course of a program. 

There is a Leave of Absence Form posted on the IIALC Web Site at www.iialc.com under the Education section. 

 

School Attendance Policy 
 

¶ The classroom teacher maintains the attendance roster. The attendance roster is kept at the school at 

all times. Attendance will be taken by the student logging in to the class assignment for a given 

session. The course instructor should be E-mailed as soon as possible in the case of an absence. 

 

¶ If absent a first, second, and third time, that student will be contacted by email and/or phone and the 

results will be recorded on the Absence/Drop Record Form. 

 

¶ If a student fails to attend four or more classes over the course of a semester they are subject to not 

receiving a passing grade for that individual course. Students that provide a verifiable medical 

excuse may be given an additional opportunity to complete the course at the end of the semester 

(within two weeks of the end of the semester) with the Director’s approval. The decision of the 

Director in such cases is final. If a student must withdraw for the verifiable medical reasons, they 

may apply to the Director to receive a “W” for withdrawal without penalty on their transcript. 

 

¶ If absent a sixth time, the student will be informed electronically that the course must be repeated 

and the student will be subject to paying additional tuition for the repeat. The student will not be able 

to repeat more than one course per program due to absences. There are 14 major assignments 

including the final, and 14 follow-up and/or minor assignments. The major assignments will be due 

by Monday evening, midnight, eastern standard time and the follow-up assignment will be due by 

Thursday evening, midnight, eastern standard time. 

 

Tardiness Policy 
 

¶ Students are expected to submit all assignments on time. 

 

¶ Course work submitted late will be penalized. 

 

http://www.iialc.com/


P a g e  | 11 

 

Make-Up Work  Policy 
 

¶ Documentation may be required for excused absences. 

 

¶ Make-up work will be allowed for excused absences. 

 

¶ Make-up work must be submitted within one week of the student’s return to class. 

 

Course Grading Periods 
 

Weekly Grades 

 

¶ Grades are posted weekly for individual course assignments. 

 

Midterm Grades 

 

¶ Midterm grades are posted after the 8
th

 week of class. Grades for the midterm posting will be either 

“S” for satisfactory or “U” for unsatisfactory. 

 

¶ If a student earns a midterm grade of “U” they should consult their course instructor for assistance 

with their course work 

 

Final Grades 

 

¶ Final grades are issued within one week of course completion. 

 

Program Grading Policies 
 

There are three grades that can be achieved in any of the IIALC programs: 

 

1.) No Pass (below 70%) 

2.) Pass (between 70% and 85%) 

3.) High Pass (86% or higher) 

 

¶ Students who do not pass a course are allowed to retake the course to obtain points towards the 

degree. 

 

¶ Students who receive the grade of high pass on three or more of their courses and have passed the 

remainder of their courses will earn an honor’s certificate. 
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Plagiarism Policy 
 

¶ All work must be properly referenced and original unless otherwise specified by the instructor. 

 

¶ Cutting and pasting from others’ work is prohibited. Failure to meet these standards will lead to 

disciplinary actions at the discretion of the Director of the Program 

 

Grade Dispute Policy 
 

¶ Students have two weeks from the date that their grade is posted to protest their grade. 

 

¶ The mandatory first step is to send an email to their instructor asking why the student has received 

the disappointing grade. If at that point the matter is unresolved the student has an additional two 

weeks to fill out a grade discrepancy form to the Director of IIALC. 

 

¶ Decisions will be made by the Director within one week of receiving the grade discrepancy form. 

 

¶ The decision of the Director is final. 

 

School Schedule of Operations 
 

 

Sun Mon Tues Wed Thurs Fri  Sat 

 6:00 PM to 

11:00 PM 

6:00 PM to 

11:00 PM 

6:00 PM to 

11:00 PM 

6:00 PM to 

11:00 PM 

6:00 PM to 

11:00 PM 

 

 

 

Conditions for Interruption  
 

¶ Students are free to take a course as many times as they wish provided that they either do not fail a 

course more than twice or do not fail more than (4) courses in total. 

 

¶ Re-entrants into the program are subject to the discretion of the Director of Academics. 

 

¶ If a student must withdraw from a course they have the options of: 

 

1.) A pro-rated refund of their tuition for the course or program. 

2.) A chance to re-enter the program or course the next time it is offered. 
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Student Conduct Policy 
 

¶ Students are expected to conduct themselves in a professional and sensitive manner. 

 

¶ Racism, racist language, sexist language or discriminatory language will not be tolerated. 

 

¶ There can be professional disagreements but there are to be no personal conflicts as a result of 

differences of opinion in this program. 
 

Potential Causes for Dismissal 
 

¶ Repeated violations of student conduct rules. 

 

¶ Repeated violations of plagiarism rules. 

 

¶ Repeated violations of taking another student’s work without permission. 

 

School Application Fee 
 

There is no application fee ($0.00) for applying to IIALC. 
 

Tuition  
 

¶ A total of $6,000 for Full-Time enrollment in the 12 required courses in the Social Entrepreneurship 

and E-Commerce Program. 

¶ Full payment of $2,000.00 per term is due at the time of enrollment for Full-Time students. 

¶ Full payment of $500.00 per course per term is due at the time of enrollment for Part-Time students. 

¶ Students are responsible for any additional costs for textbooks and other course materials. 

 

Textbooks 
 
¶ Approximate cost is $1,200 for all textbooks needed for the entire Social Entrepreneurship program. 

¶ IIALC does not provide textbooks. Students are responsible for obtaining the books at their own 

expense.  
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Course Materials 
 

¶ Personal Computer with Windows XP Operating System or higher 

¶ Minimum Computer System Requirements 

 

1.) 1.7 GHz Pentium IV 

2.  256 MB RAM 

3.) Sound Card and Speakers for Web Conferencing 

4.) Optional Web Camera for Web Conferencing 

5.) Web Browser 

6.) Internet connection 

7.) Active E-Mail Account 

 

¶ Recommended Computer System Requirements 

 

1.) Pentium IV 2.0 GHz or greater 

2.) 1 GB RAM 

3.) Sound Card and Speakers for Web Conferencing 

4.) Optional Web Camera for Web Conferencing 

5.) Current Web Browser 

6.) Internet connection (DSL or Cable recommended). 

7.) Active E-Mail Account 

 

Necessary purchase:   QuickBooks 2010 Simple Start 
 

Approximate cost $100.00 
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School Refund Policy 
 

Students are entitled to a pro-rated refund based on the date of their withdrawal from a course or 

program. Refunds will be calculated using the tables below. 
 

Refunds for withdrawal from Full -Time Enrollment 
 

¶ Full-Time Enrollment consists of 4 courses. 
 

Withdrawal Week Refund Amount 

1
st
 week 100% refund - $2,000.00 

2
nd

 week 93% refund - $1,860.00 

3
rd

 week 86% refund - $1,720.00 

4
th

 week 79% refund - $1,580.00 

5
th

 week 72% refund - $1,440.00 

6
th

 week 65% refund - $1,300.00 

7
th

 week 58% refund - $1,160.00 

8
th

 week 51% refund - $1,020.00 

9
th

 week 44% refund - $880.00 

10
th

 week 37% refund - $740.00 

11
th

 week 30% refund - $600.00 

12
th

 week 23% refund - $460.00 

13
th

 week 16% refund - $320.00 

14
th

 week 9% refund - $180.00 

15
th

 week 2% refund - $40.00 
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Refunds for withdrawal from Part -Time Enrollment 

 

¶ Part-Time enrollment consists of less than 4 courses per term. 

 

¶ Part-time refunds are calculated based on the number of courses a non-matriculating student is 

enrolled in. 

 

Withdrawal Week Refund Per Course 

1
st
 week 100% refund - $500.00 

2
nd

 week 93% refund - $465.00 

3
rd

 week 86% refund - $430.00 

4
th

 week 79% refund  - $395.00 

5
th

 week 72% refund - $360.00 

6
th

 week 65% refund - $325.00 

7
th

 week 58% refund - $290.00 

8
th

 week 51% refund - $255.00 

9
th

 week 44% refund - $220.00 

10
th

 week 37% refund - $185.00 

11
th

 week 30% refund - $150.00 

12
th

 week 23% refund - $115.00 

13
th

 week 16% refund - $80.00 

14
th

 week 9% refund - $45.00 

15
th

 week 2% refund - $10.00 

 

 

 

Refunds for Course Materials 

 

¶ Since IIALC does not provide the textbooks, there are no refunds for textbooks or other course 

materials purchased by the student for a course or program. 

 

 

II ALC School Facilities 
 

International Innovation and Alternative Leadership Center is an online school hosted on a website 

based on a distance learning model. IIALC is a Virtual Classroom. The virtual classroom consists of an 

online classroom and web conferencing, forum, and chat capabilities. Students obtain assignments and 

course materials from the virtual classroom and participate in live interactive class sessions with course 

instructors. Assignments are submitted online via the virtual classroom. 
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Social Entrepreneurship and E-Commerce Program 
 

The goal of the IIALC Social Entrepreneurship and E-Commerce program is to provide the opportunity 

and the tools needed to start one’s own E-Commerce business. Students should be empowered to realize 

their vision of becoming self-sufficient, productive, and socially responsible members of society. 

 

The IIALC is committed to promoting and developing each student’s ability to act as a critically 

thinking, innovative problem-solver. It is the overarching, collective responsibility of the staff and 

faculty associated with IIALC to provide the students with both the guidance and structure necessary to 

ensure that they fulfill the minimum requirements needed for graduation from the program. 

 

It must be pointed out that regardless of the caliber of the training, achieving success in business is not 

guaranteed. The purpose of the program is to help the aspiring entrepreneur narrow these odds. 

 

Students should review this catalog for factual information related to their enrollment in the curriculum. 

The catalog is designed to provide an overview of the expectations of IIALC in relation to each student. 

Students are responsible for reading the catalog as part of their admittance into the Program. 

 

Social Entrepreneurship and E-Commerce Courses 
 

SE-101 Legal Issues in Entrepreneurship 

 

Students will be presented with an overview of the various legal forms of ownership including 

Corporate, Partnership, Limited Liability Companies and Corporations, and Sole Proprietorship. The 

various liability issues, tax implications and management structures will be examined. 

 

Students will assess the impact and merits of the different forms of ownership in the enterprise of their 

choice. The course will culminate with the creation, development and implementation of their selected 

form of ownership to a fictitious business. 

 

SE-102 Business Plans for the Aspiring Entrepreneur 

 

Students will learn the fundamental steps to preparing effective business plans. This includes starting the 

process of writing a business plan, knowing what to do before the business plan is written, and actually 

preparing the business plan. Students will also learn how to conduct a feasibility analysis as part of their 

training for compiling a business plan. The culmination of the course will be marked by the completion 

of the student’s business plan. 
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SE-103 Microsoft Office 2010 Word Processing, EXCEL, & Power Point 

 

This course provides instructions related to the fundamentals of Microsoft Office 2010 Word for 

Windows, EXCEL, and Power Point. Through a combination of the completion of specified exercises 

from the instructor as well as Webinar meetings with the instructor, students will gain hands-on 

experience related to three of the basic features of Microsoft Office 2010 program which are most 

relevant to starting, maintaining, and or growing one’s business. 

 

SE-104 E-commerce: Leveling the Playing Field 

 

This course will focus on how to build a lucrative e-commerce strategy. The course will recognize e-

commerce as a potentially global phenomenon for the small business, and will provide students with a 

fundamental background on how to maximize e-commerce returns. Students will be trained to become 

successful e-commerce entrepreneurs through the development and/or refinement of strategies for 

building a website that is designed to not only attract consumers, but to convert them into paying 

customers. 

 

* This is not a course on website design. 

 

SE-105 Introduction to Marketing  

 

In this course, students will gain a broad perspective of strategic considerations of the marketer an 

understanding of the target market and the marketing mix. By developing and refining a market based 

strategic thinking perspective students will develop the qualities necessary to market their products 

and/or services effectively. 

 

SE-106 Entrepreneurial Opportunities for Persons with Disabilities 
 

This course provides an overview for the aspiring entrepreneur with a disability. Topics surveyed 

include entrepreneurship as a source of innovation, business performance, business start-ups, and 

company organization. Through scenario building and analysis, students will problem-solve many of the 

key dilemmas associated with starting, funding, and growing their disability-friendly business. 
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SE-107 Human Resource Management Practices in Small Businesses 

 

Students will gain a practical understanding of the role of recruitment, selection, training, and 

performance evaluation for the small business venture. An additional emphasis is placed on the review 

of recommended management practices for supervisors managing within a small business. The course 

will culminate with the students designing their own training program in anticipation of the growth of 

their business. 

 

SE-108 Introduction to QuickBooks/Bookkeeping 
 

In this course students will gain a fundamental background of bookkeeping skills that are necessary to 

operate a small business enterprise. The student will gain step-by-step instructions on how to set up their 

company accounts. The student will also gain knowledge on how to create an invoice, make purchases 

and record payments, and collect and pay sales tax. 

 

SE-109 Entrepreneurial Finance 

 

This course will explore the principles of finance from the perspective of the first-time entrepreneur 

seeking to launch their business venture.  Students will be introduced to concepts that will prepare them 

to manage the various issues faced by the entrepreneur.   Essential accounting functions and finance 

practices will presented for those with limited or no prior exposure.  Concepts that will be considered: 

¶ An introduction to principles and formulas 

¶ Obtaining sources of funding 

¶ Determining which financial responsibilities and roles can be taken in-house and which to 

outsource. 

¶ Risk management 

¶ Investment Vehicles  

¶ Harvest/Exit strategy 

 

SE-110 Introduction to HTML Programming  

 

Introduction to HTML Programming covers the concepts of the World Wide Web, E-Commerce, Web 

Site planning and design, and HTML, Cascading Style Sheet (CSS) and Java Script programming 

languages. Students learn how to use HTML, CSS and Java Script programming languages to build 

professional and functional web pages that provide useful services to web site visitors. Students are 

assigned weekly programming projects and a term length Web Site project that incorporates the topics 

and techniques covered throughout the course. 
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SE-111 Navigating Disabilities 

 

In this course, the student will learn how to request and provide reasonable accommodations in the 

workplace. The student will also learn how to be mentored by state, federal, and nonprofit agencies 

designed to assist entrepreneurs with disabilities. Students will become familiar with how to obtain 

information on disability and self-employment related topics. Emphasis will be placed on gaining 

familiarity with the various services offered to the self-employed with disabilities.  

 

SE-112 Introduction to Home Based Businesses 

 

In this course students will learn the fundamental steps to preparing to start their own home-based 

business. Students will be exposed to a number of different home-based businesses throughout the 

semester while focusing on how to make one of these businesses or a business of the students’ choice 

more viable. Students will survey a variety of issues related to the development of home-based 

businesses. 

 

SE-200 Strategic Business Capstone Seminar 

 

In this course students will refine and enhance their knowledge gained in previous foundation courses in 

the program. As the capstone course, students are expected to culminate their respective efforts and 

plans developed in such courses as The Legal Issues in Entrepreneurship and The Business Plan for the 

Aspiring Entrepreneur. The course concludes with an expanded business plan as the finished product of 

the program. 

 

Prerequisites, Co-requisites, and Taking Courses Out of Sequence 

 

The following courses can be taken out of sequence at any time: 

 

SE-106  Entrepreneurial Opportunities for Persons with Disabilities 

SE-110  Introduction to HTML Programming 

SE-108  Bookkeeping with Quick Books 

SE-107  Human Resources 

SE-104  E-Commerce 
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Business Plans for the Aspiring Entrepreneur requires Legal Issues in Entrepreneurship as a co-requisite 

(Taken at the same time or earlier). The marketing course requires Legal Issues in Entrepreneurship as a 

prerequisite. Entrepreneurial Finance requires the Bookkeeping with Quick Books course as a 

prerequisite or co-requisite. The capstone course requires the following prerequisites: 

 

¶ Legal Issues in Entrepreneurship 

¶ Business Plans for the Aspiring Entrepreneur 

¶ Marketing 

 

This is a Co-Requisite of the Capstone Course: 

¶ Entrepreneurial Finance 

 

Disclaimer: 

 

Entrepreneurship is synonymous with risk taking. No course or curriculum of coursework can provide 

guaranteed results to an aspiring entrepreneur. Instead, what this curriculum offers is the opportunity for 

the aspiring entrepreneur to develop and/or enhance his or her skills and background as a small business 

practitioner seeking to maximize the prospect of starting, maintaining, and growing a successful 

business. 

 

Curriculum Sequencing 
 

The Curriculum starts with the following course sequence in terms of course offerings: 

 

SE-101  Legal Issues in Entrepreneurship 

SE-102  Business Plans for the Aspiring Entrepreneur 

SE-103  Microsoft Office 2007 Word Processing, EXCEL, & Power Point 

SE-104  E-commerce: Leveling the Playing Field 
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Legal Issues in Entrepreneurship is designed to provide “nuts and bolts” training to the aspiring 

entrepreneur. Business plans for the aspiring entrepreneur provides the aspiring entrepreneur with the 

basic background (with the exception of financial analysis which his provided in later coursework) 

needed to compile a business plan. This business plan will be enhanced during the capstone course at the 

end of the curriculum. The Microsoft Office 2007 course is designed to provide the student with the 

basics needed for conducting office work in an entrepreneurial environment. E-commerce is an essential 

component of the curriculum since most of the businesses that the curriculum focuses on are primarily 

or are at least in part e-commerce businesses. 

 

The second phase of the curriculum features the following three courses: 

 

SE-105  Introduction to Marketing 

SE-106  Entrepreneurial Opportunities for Persons with Disabilities 

SE-107  Human Resources 

SE-108  Bookkeeping with Quick Books 

 

The Marketing course is designed to provide the fundamentals of marketing for the aspiring 

entrepreneur. Entrepreneurial Opportunities for Persons with Disabilities is a survey course covering a 

variety of issues that may confront the aspiring entrepreneur. Knowing the basic issues related to 

personnel is essential to any business with employees. Bookkeeping will be taught through the learning 

of Quick Books to provide the basics for running a business.  

 

The third and final phase of the Curriculum includes the following coursework: 

 

SE-109                       Entrepreneurial Finance 

SE-110  Introduction to HTML Programming 

SE-200  Capstone Seminar Course 

Elective  (One Elective) 

 

Entrepreneurial Finance provides the basic introduction necessary for understanding the finances of 

one’s business. It is highly advisable to understand how a website is designed even if the entrepreneur 

ultimately subcontracts this task out to another party. The capstone course allows the student to integrate 

the learning from a variety of previously taken courses while refining his/her business plan. 
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Elective Courses 

 

SE-111  Navigating Disabilities 

SE-112  Introduction to Home Based Businesses 

 

Transfer Credit Policy 
 

Transfer credits will be determined by the Director of Academics upon submission of appropriate 

documentation by the student. The decision of the director is final. 

 

Financial Assistance 
 

IIALC students are currently not eligible for TAP money or most forms of federal financial aid. 

 

The IIALC does not provide direct funding or financial aid counseling. However, the IIALC accepts all 

outside grant monies, agency reimbursement, and outside loans from third party institutions, such as 

federal or state vocational rehabilitation agencies. 

 

Students seeking education funds can research available funding at: 

 

http://www2.ed.gov/programs/gtep/gtep.pdf 

 

Student Completion and Job Placement Data 
 

 Not yet available. 

 

IIALC Licensing Bodies 
 

Address: Bureau of Proprietary School Supervision 

  New York State Education Department 

  99 Washington Avenue 

  Room 1613, OCP 

  Albany, NY 12234 

 

Phone:  (518) 474-3969 

 

Email:  bpss@mail.nysed.gov  

 

Web Site: http://www.acces.nysed.gov/bpss/ 

 

http://www2.ed.gov/programs/gtep/gtep.pdf
mailto:bpss@mail.nysed.gov
http://www.acces.nysed.gov/bpss/
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Student Complaint Procedure 
 

1.) Contact the Director of Academics via E-Mail: director@iialc.com 

 

2.) Provide your name, the instructor’s name, course name, time and date. 

 

3.) Provide a short description of the issue. 

 

4.) For Academic complaints contact: director@iialc.com 

 

5.) For technical complaints contact: cs@iialc.com 

 

You may also contact at any time the Bureau of Proprietary School Supervision and file a complaint 

with the Bureau. 

 

Tuition Refunds 
 
To obtain a refund: 

 

1.) Officially withdraw from a course or program.  

 

2.) Request a refund from the Director of Academics. 

 

3.) Contact director@iialc.com 

 

Student Disclosure Statement 
 

"The failure of a student to notify the Director of Academics in writing of withdrawal may delay refund 

of tuition due pursuant to Section 5002 of the Education Law." 

 

School Dedication 
 

This school is founded on the principle that every person with a disability can be as successful as 

Charles Morfopoulos. Charles, who is Richard Morfopoulos’s father, has effectively dealt with having a 

condition called Parkinson’s illness for the past twenty years. Charles is a tireless worker whose 

unwavering determination to live a full life is only eclipsed by his continuous ability to do so. His is but 

one of the many stories proving that a person with a disability can be self-sufficient and successful. 

 

 

 

 

 

mailto:director@iialc.com
mailto:director@iialc.com
mailto:cs@iialc.com
mailto:director@iialc.com
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Commissioner’s Regulations 
 

The student should be aware that some information in the catalog may change. It is recommended that 

students considering enrollment check with the school director to determine if there is any change from 

the information provided in the catalog. In addition, the catalog will contain information on the school’s 

teaching personnel and courses/curricula offered. Please be advised that the State Education Department 

separately licenses all teaching personnel and independently approves all courses and curricula offered. 

Therefore, it is possible that courses/curricula listed in the school’s catalog may not be approved at the 

time that a student enrolls in the school or the teaching personnel listed in the catalog may have 

changed. It is again recommended that the student check with the school director to determine if there 

are any changes in the courses/curricula offered or the teaching personnel listed in the catalog. 

 

 

 

 


